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[bookmark: _f44zqqcrk9pw]This study examines the effect of digital payment integration on financial efficiency at Earthlike Ltd. in Myanmar. The study focuses on four dimensions: perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency. A quantitative research approach was used, and 150 valid survey responses were collected from Myanmar national users of Earthlike Ltd.’s mobile applications for the purpose of analyzing how digital payment integration influences financial efficiency. Data were collected through structured questionnaires using a five-point Likert scale and analyzed using descriptive statistics, reliability analysis, correlation analysis, and multiple regression analysis. The findings show that digital payment integration is generally perceived positively by respondents. Reliability results indicate strong internal consistency among all variables, while correlation results show positive and significant relationships between all four dimensions and financial efficiency. The regression results reveal that fee transparency and payment options and availability have significant positive effects on financial efficiency. Perceived ease and convenience show a weaker positive influence, while perceived security and trust do not show a significant direct effect. The study highlights the importance of clear fee information, suitable payment options, and smooth payment processes in improving financial efficiency at Earthlike Ltd.
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 	Digital payment has become a major part of modern business activity because customers increasingly expect mobile applications to support fast, convenient, and secure transactions. Around the world, consumers use mobile wallets, mobile banking, cards, QR payments, and in-app payment gateways to purchase goods and services without depending only on cash. For application-based businesses, payment is no longer only a back-office financial process. It is part of the customer experience, a driver of sales conversion, and a key operational system that affects how quickly a company can collect revenue, record transactions, and support customers.
 	The expansion of mobile applications has also changed the meaning of financial efficiency. In a traditional business, financial efficiency may focus mainly on cost control, cash handling, and manual accounting accuracy. In a digital business, financial efficiency includes transaction speed, payment success rate, payment-related support workload, settlement accuracy, and the ability to convert interested users into paid customers. A mobile application may attract users through good features and design, but if payment steps are complicated, unavailable, unsafe, or unclear, users may stop before completing the purchase. Therefore, the payment experience directly affects both user satisfaction and business performance. 
 	In emerging markets, digital payment integration is especially important because users often rely on different payment channels depending on device access, bank account ownership, mobile wallet availability, location, and confidence in online transactions. While digital payments can improve financial inclusion and reduce dependence on cash, many users still worry about payment failure, hidden fees, delayed confirmation, wrong transfers, and data security (Demirgüç-Kunt et al., 2022; Tok & Heng, 2022). These concerns are highly relevant for mobile-app companies because even small friction in payment flow can reduce successful transactions and create additional operational work for staff.
Myanmar provides an important context for this study. Smartphone usage, social commerce, mobile banking, and wallet-based payments have grown rapidly in recent years, while cash remains common in many daily transactions (Ministry of Information, 2023; Min Tun, 2020). The country has also experienced economic instability, inflation, financial system disruption, and changes in consumer behavior. These conditions make users more careful when making payments through mobile applications. Users may prefer payment methods that are familiar, trustworthy, easy to confirm, and transparent in fees. For companies operating in Myanmar, digital payment integration must therefore be designed not only for technical functionality but also for user confidence and practical reliability.
Earthlike Ltd. is a Myanmar-based technology company that develops and operates digital mobile applications. The approved proposal describes Earthlike Ltd. as a technology company based in Yangon, Myanmar, with a mission to simplify complexity and create user-friendly apps across different sectors. In such an app-based business model, the quality of digital payment integration can influence user retention, subscription conversion, revenue collection, and operational workload. If users experience payment friction or doubt the safety of the payment process, Earthlike Ltd. may face payment drop-offs, delayed cash collection, repeated customer support cases, and weaker financial efficiency.  
  	The independent variables in this study are the user-perceived dimensions of digital payment integration: perceived ease and convenience, perceived security and trust, payment options and availability, and cost or fee transparency. These dimensions are selected because they represent the practical factors that users face when completing payments inside a mobile application. The dependent variable is financial efficiency, which refers to how payment integration supports payment success rate, transaction speed, operational cost efficiency, subscription conversion, and accurate financial records.
 	The problem is not only whether Earthlike Ltd. has digital payment functions, but whether the integration quality is strong enough to support efficient business outcomes. A payment option may exist, but if it is difficult to use, unreliable, limited to a few channels, or unclear about fees, it may still create inefficiency. Users may abandon payment before completion, contact support repeatedly, or avoid future paid services. These issues reduce the company's ability to collect revenue efficiently and may increase the cost of managing payment-related problems. This research examines how digital payment integration affects financial efficiency towards Earthlike Ltd. in Myanmar. The study focuses on Myanmar national users of Earthlike Ltd. mobile applications and investigates how user perceptions of payment integration relate to practical indicators of financial efficiency.
[bookmark: _Toc232764976]1.1  Background of the Study
 	Digital payments refer to financial transactions conducted through electronic channels such as mobile banking, mobile wallets, QR-based payments, internet banking, card payments, and payment gateways. These payment methods are increasingly embedded inside mobile applications because customers prefer to complete transactions without leaving the digital platform. For app-based firms, payment integration connects product design, customer experience, financial operation, and revenue management. A smooth payment system can shorten the time between a customer's purchase intention and the company's revenue confirmation.
	Globally, the growth of digital payments has been linked to broader digital transformation, financial inclusion, and the expansion of platform-based services (Demirgüç-Kunt et al., 2022; McKinsey & Company, 2023). Digital wallets and mobile banking allow customers to pay more quickly, while merchants can reduce manual cash handling and improve traceability. Digital payment records also support better financial monitoring because transaction data can be collected, categorized, and analyzed more easily than manual cash transactions. As businesses become more digital, payment integration becomes a core component of operational efficiency. 
 	In Myanmar, digital payment adoption has developed through mobile banking applications, wallet services, QR payment initiatives, and increased awareness of cashless transactions (Ministry of Information, 2023; Min Tun & Hoang, 2023). However, the market still has practical challenges. Users may not all have the same wallet or bank account, payment systems may not always be stable, and some customers may still prefer cash due to habit or trust concerns. The digital payment environment is therefore growing, but it remains mixed and uneven. Companies must design payment integration with these realities in mind.
For Earthlike Ltd., payment integration is important because the company operates in the digital mobile application-based IT industry. The company's ability to generate revenue from mobile applications depends partly on whether users can make payments successfully and confidently. A subscription feature, paid service, booking function, digital purchase, or premium access model can only support business growth when payment completion is easy and reliable. If users face difficulty during payment, the company may lose not only a transaction but also long-term trust.
 	This study is grounded in the idea that digital payment integration quality can influence financial efficiency. A company may improve its financial outcomes not only by increasing marketing or user acquisition but also by reducing payment failure, improving payment clarity, offering suitable payment options, and strengthening user trust. In an app-based business, small improvements in payment flow can produce measurable gains in successful transactions and reduce unnecessary support workload.
 	The research gap is that many studies on digital payments focus on customer adoption intention, perceived usefulness, perceived ease of use, trust, and risk (Davis, 1989; Bailey et al., 2017; Alrawad et al., 2023). These studies are useful, but fewer studies examine how payment integration quality inside a company's mobile applications affects the financial efficiency of an app-based firm in Myanmar. This study addresses that gap by linking user perception factors with financial efficiency indicators relevant to Earthlike Ltd.

[bookmark: _Toc232764977]1.2 	Problem Statement of the Study
 	Competition in the digital mobile application-based IT industry requires companies to improve both customer experience and financial efficiency. A company may invest in product development, marketing, and user acquisition, but weak payment integration can still prevent revenue from being collected efficiently. When payment systems are difficult to use, users may drop out before completing a transaction. When payment channels are limited, some users may be unable to pay even if they want to use the service. When fees are unclear, users may lose confidence. When security is uncertain, users may avoid digital payment. 
 	In Myanmar, these issues are more significant because digital payment adoption is still developing across different user groups. Some users are comfortable with mobile wallets and bank applications, while others may have limited experience or trust in online payment. Economic uncertainty and user sensitivity to cost can make fee transparency very important. Users may want to know exactly how much they will pay, whether additional charges apply, and how quickly the payment will be confirmed.
 	For Earthlike Ltd., the practical problem is that digital payment integration may affect financial efficiency through several pathways. Poor integration may reduce payment success rate, delay confirmation, increase support workload, and weaken subscription conversion. These outcomes matter because app-based businesses rely on scalable and repeatable payment processes. A payment-related problem that affects many users can become an operational cost, while a clear and reliable payment process can improve cash collection and user retention.  
 	The approved proposal identifies four major payment integration factors: perceived ease and convenience, perceived security and trust, payment options and availability, and cost or fee transparency. These factors are expected to influence user payment behavior and the companys financial efficiency. However, there is limited empirical evidence that examines these factors in relation to the financial efficiency of a Myanmar-based mobile application company such as Earthlike Ltd. Therefore, it is necessary to investigate how digital payment integration affects financial efficiency towards Earthlike Ltd. in Myanmar. This study is expected to provide evidence that can support better payment integration decisions, reduce payment friction, and improve operational and financial performance.

[bookmark: _Toc232764978]1.3  	Objective of the Study
The main objectives of the study are:
(a) To identify the effect of digital payment integration on the financial efficiency of Earthlike Ltd. in Myanmar.
(b) To analyze the effect of digital payment integration on the financial efficiency of Earthlike Ltd. in Myanmar.

[bookmark: _Toc232764979]1.4  	Research Questions of the Study
 	The research questions cover the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. The research questions of the study are:
· How does digital payment integration influence financial efficiency outcomes for Earthlike Ltd.?
· Which payment integration factors are most strongly perceived by Myanmar national users as drivers of better payment experience?
· What improvements can Earthlike Ltd. prioritize to strengthen payment integration and enhance financial efficiency?
 	These questions align with the objectives and support the investigation of the relationship between digital payment integration and financial efficiency. The first question examines the overall influence, the second question identifies the most important user-perceived factors, and the third question links research findings to practical improvement priorities for Earthlike Ltd.

[bookmark: _Toc232764980]1.5  Scope and Limitation of the Study
 	This study focuses on Earthlike Ltd., a Myanmar-based digital mobile application company, and examines digital payment integration within the context of its mobile applications. The target population is Myanmar national users of Earthlike Ltd. mobile applications that support digital payment features. Respondents may be located in Myanmar, Thailand, Singapore, or other locations, but they must be Myanmar nationals because the company's niche market focus is Myanmar users.
	The study includes four independent variables: perceived ease and convenience, perceived security and trust, payment options and availability, and cost or fee transparency. The dependent variable is financial efficiency, measured through selected operational indicators such as payment success rate, average time-to-complete payment, payment-related support cases, and subscription conversion rate. The research therefore combines survey-based user perceptions with aggregated company operational records. 
  	The estimated population stated in the approved proposal is approximately 240 users and growing for the target study group, with a sample size of 150 respondents. The study will use an online survey, such as Google Forms, and convenience sampling. Secondary data will be collected only in aggregated form and used for academic analysis. Personal identities, sensitive customer details, or individual payment records will not be disclosed. 
 	The limitations of the study include the use of self-reported survey data, possible non-response bias, and the focus on Myanmar national users only. The study is also limited to Earthlike Ltd. and may not fully represent other companies, other countries, or other industries. Since the study is cross-sectional, it examines the relationship at one point in time rather than providing long-term causal effects.  Nevertheless, the findings can provide useful insight for Earthlike Ltd. and similar app-based companies operating in Myanmar.

[bookmark: _Toc232764981]1.6  Organization of the Study
 	This thesis is organized into five chapters. Chapter One presents the introduction, background of the study, problem statement, objectives, research questions, scope and limitation, and organization of the study. It explains why digital payment integration is important for Earthlike Ltd. and why financial efficiency is an appropriate outcome to study. 
 	Chapter Two presents the literature review. It discusses the importance of digital payments, theoretical concepts such as the Technology Acceptance Model, trust and risk perspectives, and the meaning of financial efficiency. It also reviews the four-payment integration dimensions and summarizes relevant empirical studies. The chapter ends with conceptual framework of the study.
 	Chapter Three presents the research methodology. It explains the quantitative research method, cross-sectional design, sampling approach, Taro Yamane sample size calculation, data collection process, measurement of variables, data analysis procedures, reliability process and ethical considerations.  
 	Chapter Four will present the data analysis and research findings. It will include respondent profile, descriptive statistics, reliability results, correlation results, regression results, and interpretation of the findings in relation to the research questions.
	Chapter Five will present the summary of findings, conclusion, recommendations, limitations, and suggestions for further research. It will provide practical recommendations for Earthlike Ltd. to improve digital payment integration and financial efficiency.















[bookmark: _Toc232764982]CHAPTER II
[bookmark: _Toc232764983]LITERATURE REVIEW

Digital payment integration has become an important subject in academic research because it connects technology adoption, user trust, payment behavior, and business efficiency. In mobile application–based businesses, payment systems are not only technical features but also part of the overall service experience. The way users perceive payment convenience, security, payment availability, and fee transparency can influence whether they complete transactions successfully and continue using the platform. Therefore, the study of digital payment integration is important for understanding how payment-related factors may contribute to the financial efficiency of technology-based companies.

[bookmark: _Toc232764984]2.1 Introduction
 	This chapter reviews the concepts, theories, and empirical studies related to digital payment integration and financial efficiency. The chapter begins by discussing the importance of digital payments and mobile applications in modern business. It then explains the theoretical concepts that support the study, including technology acceptance, trust, perceived risk, and financial efficiency. The chapter also discusses the four independent variables of the study: perceived ease and convenience, perceived security and trust, payment options and availability, and cost or fee transparency. Finally, the chapter presents empirical studies and the conceptual framework of the study.
 	The purpose of a literature review is to connect the current study with existing academic knowledge. This study does not treat digital payment integration only as a technical feature. Instead, it examines payment integration as a combination of user experience, security perception, channel availability, and price transparency that can influence company-level financial efficiency. Therefore, the literature review covers both user adoption theories and operational efficiency concepts.

[bookmark: _Toc232764985]2.2  Introduction and Importance of the Subject Area
 	Digital payments have become increasingly important because they support faster, more traceable, and more convenient transactions. In many countries, mobile payment systems have expanded through smartphones, mobile banking, electronic wallets, QR codes, and application payment gateways. Digital payments can reduce the need for cash handling, support remote transactions, and make transaction records easier to manage (Beck et al., 2022; Demirgüç-Kunt et al., 2022). For businesses, these features can improve cash collection, accounting accuracy, and customer service. 
 	The importance of digital payment integration is especially strong in mobile application-based businesses. Unlike physical shops, a mobile application often depends on the user’s ability to complete the entire journey digitally. If the application requires the user to leave the app, contact support manually, wait for confirmation, or use a payment method that is not available, the business may lose the transaction. A good digital payment integration should reduce effort, increase confidence, and help users’ complete payment without unnecessary delay. 
 	From the customer's perspective, payment is one of the most sensitive parts of the digital journey. Users may tolerate small problems in browsing, searching, or reading content, but they are less tolerant when money is involved. If payment fails, if the final amount is unclear, or if there is no confirmation, users may become anxious and contact customer support. As a result, payment integration affects both the psychological confidence of users and the operational workload of the company.
	From the company's perspective, payment integration is connected to financial efficiency. Successful payments increase revenue capture, faster payment confirmation improves cash flow visibility, and accurate payment records reduce reconciliation effort. On the other hand, failed payments, unclear fees, and repeated support cases consume staff time and may reduce customer trust. Therefore, digital payment integration should be studied as a business efficiency factor, not only as a technical feature.
 	In Myanmar, the importance of this subject area is connected to the ongoing movement toward digital transactions. Although cash remains widely used, digital payment systems have become more common through wallets, mobile banking, and QR payments. However, market conditions, user trust, and payment method availability can differ widely across users. These differences make it necessary for app-based companies to understand what users expect from payment integration and how those expectations connect to business outcomes.

[bookmark: _Toc232764986]2.3  Theoretical Concepts and Principles
Theoretical concepts and principles provide the academic foundation for understanding how digital payment integration may influence financial efficiency. In technology-based businesses, users do not evaluate payment systems only by their technical availability, but also by how useful, easy, secure, reliable, and transparent they appear during actual use. Therefore, theories related to technology acceptance, trust, perceived risk, and operational efficiency are relevant to this study.
	The Technology Acceptance Model explains that users are more likely to accept and use a technology when they perceive it as useful and easy to use. In the context of digital payments, this means users may be more willing to complete transactions when the payment process is simple, convenient, and clearly guided. In addition, trust and perceived risk theories are important because users may hesitate to use digital payments if they are concerned about security, transaction failure, privacy, or hidden fees. These theoretical ideas support the selection of the main variables in this study, namely ease and convenience, security and trust, payment options and availability, cost or fee transparency, and financial efficiency.

[bookmark: _Toc232764987]2.3.1 	Digital Payment Integration
Digital payment integration refers to the process of embedding electronic payment methods into a mobile application or digital platform so that users can complete transactions inside or through the platform. Integration may include payment gateway setup, wallet connection, bank transfer confirmation, QR code payment, transaction status update, fee display, receipt generation, and back-office reconciliation. In this study, digital payment integration is viewed from the user perspective through four dimensions: ease and convenience, security and trust, payment options and availability, and cost or free transparency. 
 	Digital payment integration differs from general digital payment adoption. Adoption refers to whether users decide to use a payment technology, while integration refers to how well the payment system is built into the application experience. A user may already use mobile banking or wallets, but if an application does not support the user's preferred method or creates confusing steps, the user may still fail to complete payment. Therefore, integration quality affects whether adoption potential becomes actual payment completion.
[bookmark: _Toc232764988]2.3.2 	Technology Acceptance Model
 	The Technology Acceptance Model (TAM), introduced by Davis (1989), is one of the most widely used models for explaining user acceptance of technology. TAM proposes that perceived usefulness and perceived ease of use influence users’ attitudes and behavioural intention toward using a technology. Perceived ease of use means that a person believes the technology is free of effort, while perceived usefulness means that a person believes the technology improves performance or helps achieve a desired outcome.
	In the context of digital payment integration, perceived ease of use is closely related to perceived ease and convenience. If users feel that payment steps are simple, clear, and quick, they are more likely to complete the payment (Davis, 1989; Kristina & Harris, 2020). If the process is difficult, users may abandon the transaction or switch to another payment method. Perceived usefulness can also relate to the belief that digital payment helps users’ complete transactions more efficiently than cash or manual transfer. 
 	TAM is relevant to this study because Earthlike Ltd. operates mobile applications where users must accept and use payment functions as part of the service experience. The ease of the payment process may affect whether users’ complete subscriptions, purchases, or paid service transactions. Therefore, TAM provides a theoretical foundation for the first integration dimension of the study, perceived ease and convenience.

[bookmark: _Toc232764989]2.3.3 	Trust and Perceived Risk Perspective
Trust is a central concept in digital payment research because users must believe that the payment process is safe, reliable, and properly managed. Trust includes confidence that personal information will be protected, money will not be lost, transactions will be correctly recorded, and errors will be handled fairly. In mobile payment research, trust often reduces perceived risk and increases users’ willingness to complete electronic transactions (Alrawad et al., 2023; Le et al., 2022). 
  	Perceived risk refers to the user's expectation of possible negative outcomes, such as financial loss, privacy problems, payment failure, or misuse of information. In digital payments, users may worry that a transaction may fail while money is deducted, that the amount may be wrong, or that support may not solve the problem (Cavus & Atanda, 2022; Mgiba & Shukla, 2024). These concerns can stop users from completing payment even when the payment option is technically available. 
 	For Earthlike Ltd., security and trust are important because payment is part of the company's relationship with users. A mobile application may be well designed, but if users do not trust the payment process, they may avoid paid features. Trust therefore connects the psychological side of user behaviour with the financial side of the company's performance. Higher trust can improve payment completion, reduce payment-related questions, and support stronger subscription conversion.

[bookmark: _Toc232764990]2.3.4 	Financial Efficiency Concept
  	Financial efficiency generally refers to the ability of a company to use resources effectively in order to generate revenue, reduce unnecessary cost, and improve financial processes. In an app-based company, financial efficiency can be observed through digital transaction indicators rather than only traditional accounting ratios. These indicators include successful payment rate, speed of payment confirmation, reduced support workload, subscription conversion, and accuracy of transaction records (McKinsey & Company, 2023; Talom & Tengeh, 2020).
 	Financial efficiency in this study is treated as the dependent variable because digital payment integration can influence how efficiently Earthlike Ltd. converts user demand into confirmed revenue. If payment integration is smooth, more users can complete payment with less support. If payment integration is weak, the company may spend more time solving payment issues, reconciling failed transactions, and responding to user complaints. Therefore, financial efficiency is an appropriate outcome for examining the business effect of digital payment integration.

[bookmark: _Toc232764991]2.4  Digital Payment Integration Dimensions
Digital payment integration can be examined through several dimensions that reflect how users experience the payment process in a mobile application. In this study, four dimensions are used to measure the quality of digital payment integration: perceived ease and convenience, perceived security and trust, payment options and availability, and cost or fee transparency. These dimensions are selected because they represent the main factors that may influence whether users can complete transactions smoothly, confidently, and efficiently.
Each dimension contributes to the overall effectiveness of digital payment integration. A payment system may be technically available, but if users find it difficult to use, unsafe, limited in payment choices, or unclear in terms of fees, the payment process may still create friction. Such friction can reduce payment completion, increase support requests, delay revenue collection, and affect the financial efficiency of the company. Therefore, the following subsections explain each dimension in relation to digital payment integration and financial efficiency.

[bookmark: _Toc232764992]2.4.1 	Perceived Ease and Convenience
 	Perceived ease and convenience refer to the users view that the digital payment process is simple, understandable, fast, and suitable for daily use. In a mobile application, ease and convenience may include clear instructions, fewer steps, fast loading, automatic confirmation, visible receipt, and simple navigation from service selection to payment completion. This dimension is closely related to perceived ease of use in the Technology Acceptance Model (Davis, 1989; Kristina & Harris, 2020).  
 	When payment is easy and convenient, users are more likely to complete transactions. A convenient process reduces hesitation and allows users to focus on the service rather than the technical steps of payment. In contrast, a payment process that requires many manual steps, unclear screenshots, or repeated confirmation may discourage users. For Earthlike Ltd., this may affect subscription conversion, repeat purchase behaviour and support workload. 
 	Ease and convenience are also important because users may compare the payment experience across different applications. If other apps allow faster payment with less effort, users may expect a similar standard from Earthlike Ltd. A slow or confusing process may create the impression that the application is less professional, even if the main service is useful. Therefore, improving payment convenience can strengthen both financial efficiency and brand trust.

[bookmark: _Toc232764993]2.4.2  Perceived Security and Trust
 	Perceived security and trust refer to the extent to which users believe that payment through the application is safe, reliable, and properly protected. Security may include protection of personal information, safe transaction processing, secure payment confirmation, and clear handling of errors. Trust may also come from the reputation of the company, transparency of instructions, and users previous successful experience with the application. 
 	Security and trust are essential in digital payment because users are transferring money or financial information. If users suspect that a payment process is unsafe or that the company may not respond properly to a problem, they may avoid payment. This is particularly relevant in environments where users may already be cautious about online transactions. Trust can reduce perceived risk and increase willingness to complete payment (Alrawad et al., 2023; Cavus & Atanda, 2022).
For Earthlike Ltd., trust can influence financial efficiency by reducing hesitation and support workload. When users trust the payment process, they are less likely to abandon transactions or contact support before paying. A trusted payment process may increase successful payments and improve conversion from free users to paid users. Therefore, perceived security and trust are expected to have a positive relationship with financial efficiency.

[bookmark: _Toc232764994]2.4.3 	Payment Options and Availability
 	Payment options and availability refer to whether users can access payment methods that fit their actual payment habits and whether those methods work consistently. In Myanmar, users may rely on different payment channels, such as mobile wallets, mobile banking, bank transfer, QR payment, or other locally accepted methods (Min Tun, 2020; Min Tun & Hoang, 2023). If an application supports only limited channels, some users may be unable or unwilling to pay. 
  	Availability also includes system reliability. A payment method may be listed in the application, but if it frequently fails, takes too long to confirm, or is unavailable during certain periods, users may not consider it useful. Therefore, payment option quality includes both variety and consistency. For a mobile application company, reliable availability can reduce failed transactions and improve user satisfaction.
 	For Earthlike Ltd., payment options and availability can affect financial efficiency by increasing the number of users who are able to complete payment. More suitable payment methods may increase transaction success rate and reduce manual support. However, offering too many poorly managed options can also increase complexity. Therefore, the company must balance payment variety with operational control and reliability.
[bookmark: _Toc232764995]2.4.4 	Cost/Fee Transparency
 	Cost or fee transparency refers to the clarity and fairness of payment-related charges. Users should be able to understand the final amount before confirming payment, including any service fee, gateway fee, exchange-related difference, or additional charge. In digital transactions, lack of transparency can lead to confusion, distrust and complaints. 
  	Fee transparency is especially important in markets where users are cost-sensitive or where different payment channels may have different charges. If users do not understand why the amount changes or whether a fee is included, they may stop the payment process. Even when the amount is small, unclear fees can create doubt about the company's fairness. Therefore, transparent payment information supports trust and reduces support workload.  
 	For Earthlike Ltd., clear fee information may improve financial efficiency by reducing abandoned transactions and payment-related complaints. Users who know the final amount and understand the payment terms are more likely to complete payment confidently. In addition, clear fee records support accurate reconciliation and financial reporting.

[bookmark: _Toc232764996]2.5 	Financial Efficiency
 	Financial efficiency is the dependent variable of this study. It represents how well digital payment integration helps Earthlike Ltd. complete and manage payment-related business processes. In this research, financial efficiency is not limited to profit. It includes process efficiency and operational indicators that reflect whether payment integration helps the company collect revenue faster, reduce avoidable support work, and maintain accurate transaction records. 
 	Payment success rate is one of the most direct indicators. A higher payment success rate means that more initiated transactions are completed successfully. Average time-to-complete payment measures how quickly a payment is confirmed after the user starts the payment process. Payment-related support cases indicate operational workload caused by payment issues. Subscription conversion rate reflects whether users successfully move from interest or free usage into paid service. Together, these indicators provide a practical view of payment-related financial efficiency.
 	Financial efficiency can be improved when payment integration reduces barriers. For example, an easier payment flow can reduce abandonment. A trusted payment system can reduce hesitation. More suitable payment options can allow more users to pay. Clear fees can reduce confusion and complaints. Therefore, all four independent variables may contribute to stronger financial efficiency outcomes.
	In this study, financial efficiency is mainly examined through respondents’ perceptions collected by questionnaire and analyzed using SPSS. However, where company operational records are available, financial efficiency may also be supported by practical indicators such as payment success rate, average time required to complete successful payments, payment-related support cases, and subscription conversion rate. These indicators help explain whether digital payment integration improves transaction completion, reduces payment delays, lowers payment-related problems, and supports better revenue collection. Therefore, the operational indicators are considered as supporting evidence, while the main statistical analysis of this study will be based on survey responses from respondents.

[bookmark: _Toc232764997]2.6  Review of Empirical Studies
 	Previous studies on digital payments have commonly examined adoption intention, user trust, perceived risk, convenience, and the financial effects of digital payment usage. These studies show that users are more likely to adopt mobile payment when they believe it is easy, useful, trustworthy, and safe. Studies also suggest that digital payment adoption can improve transaction efficiency, traceability, and business performance.
	Davis (1989) established the Technology Acceptance Model, which remains important for understanding technology usage behavior. Bailey et al. (2017) extended technology acceptance ideas into mobile payment adoption and emphasized that user acceptance is shaped by more than basic usefulness and ease of use. Security, trust, and risk are frequently identified as important factors in mobile payment contexts. Alrawad et al. (2023) examined trust and perceived risk in NFC mobile payment usage, while Cavus and Atanda (2022) discussed security and privacy concerns in mobile payment services.
 	Studies in emerging economies show that digital payment can affect business efficiency. Talom and Tengeh (2020) studied the impact of mobile money on the financial performance of SMEs in Cameroon, while Rahmawaty et al. (2025) examined QRIS and e-wallet adoption in relation to transaction efficiency and profitability. These studies support the view that digital payments can produce business-level efficiency outcomes when properly adopted and integrated. 
 	In Myanmar, research on mobile wallet and mobile payment adoption has considered factors that influence user intention and acceptance. Min Tun (2020) investigated factors influencing intention to use mobile wallets in Myanmar, while Min Tun and Hoang (2023) proposed a research model for mobile wallet adoption based on bank and customer factors. However, there remains limited research focusing on how payment integration quality inside a Myanmar app-based company affects financial efficiency. This gap supports the need for the present study. 
 	The empirical review suggests that digital payment studies commonly focus on user acceptance, trust, security, and business performance. The current study combines these areas by examining user-perceived payment integration factors and financial efficiency indicators within Earthlike Ltd. in Myanmar. This creates a more practical and firm-specific contribution because it does not stop at user intention; it investigates how payment integration may support actual operational efficiency.

[bookmark: _Toc232764998]2.7 	Conceptual Framework of the Study
 	The conceptual framework of this study explains the relationship between digital payment integration and financial efficiency at Earthlike Ltd. In this study, digital payment integration is measured through four main factors: perceived ease and convenience, perceived security and trust, payment options and availability, and cost/fee transparency. These factors are expected to influence the financial efficiency of Earthlike Ltd. by improving payment success rate, reducing payment processing time, lowering payment-related support issues, and improving transaction record accuracy.
 	The framework shows that when users experience a payment system that is easy to use, secure, widely available, and transparent in fees, the company may achieve better financial efficiency. Therefore, the conceptual framework provides a clear model for analysing how digital payment integration contributes to the financial performance and operational efficiency of Earthlike Ltd.
 	Figure 2.1 presents the conceptual framework of this study. The framework shows four independent variables of digital payment integration: perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency. These four factors are expected to influence the dependent variable, which is financial efficiency.
Perceived ease and convenience refer to how simple, fast, and user-friendly the payment process is for users. Perceived security and trust refer to users’ confidence that the payment system is safe, reliable, and protects their transaction information. Payment options and availability refer to the accessibility of suitable payment methods, such as mobile wallets, mobile banking, QR payments, or other available digital payment channels. Fee transparency refers to the clarity of charges, service fees, and payment-related costs shown to users.
The arrows in the framework indicate that each digital payment integration factor may have an effect on financial efficiency. When the payment process is easy, secure, accessible, and transparent, users are more likely to complete transactions successfully. As a result, Earthlike Ltd. may improve payment success, reduce payment delays, lower payment-related support issues, and strengthen overall financial efficiency.
Figure 2.1: Conceptual Framework of the Study



Perceived Ease & Convenience
Perceived Security & Trust
Payment Options & Availability
Fee Transparency
Financial Efficiency

Source: Own Compilation, (2026)

[bookmark: _bow0xbe5abzd]

[bookmark: _Toc232764999]CHAPTER III
[bookmark: _Toc232765000]RESEARCH METHODOLOGY

This chapter presents the research methodology used to examine the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. It explains the research method, research design, sampling approach, data collection procedure, measurement of variables, data analysis method, reliability process, and ethical considerations. The purpose of this chapter is to show how the study will collect and analyse data in a systematic and reliable way. 
 	The study uses a quantitative approach because it aims to measure relationships between variables using numerical data. The independent variables are user perceptions of digital payment integration, and the dependent variable is financial efficiency. A structured questionnaire will be used to collect primary data from Myanmar national users, while aggregated operational records from Earthlike Ltd. will support the measurement of financial efficiency.

[bookmark: _Toc232765001]3.1 	Research Methods
 	This study adopts a quantitative research method. Quantitative research is suitable because the study seeks to measure user perceptions, summarize them statistically, and test the relationship between digital payment integration factors and financial efficiency. The research uses structured questions and numerical scales so that responses can be coded and analysed using descriptive and inferential statistics.
 	The study is descriptive and analytical. It is descriptive because it describes respondent profiles, app usage behaviours, payment experience, and the average level of perception for each payment integration dimension. It is analytical because it examines the relationship between independent variables and the dependent variable through correlation and regression analysis. This combination allows the study to explain both what users perceive and how those perceptions relate to financial efficiency outcomes.
The study is also cross-sectional because data will be collected within a specific period rather than over multiple years. A cross-sectional design is practical for a bachelor thesis because it allows the researcher to collect data within the available time frame and analyse relationships between variables at one point in time. However, this design is limited in proving long-term causality, which is acknowledged as a limitation of the study.

[bookmark: _Toc232765002]3.2 	Research Design and Sampling
 	The research design is a quantitative, cross-sectional survey design. The design is appropriate because the study examines the effect of digital payment integration on financial efficiency using measurable variables. The survey will collect user perceptions of payment integration factors, while operational records will provide additional indicators of financial efficiency. The combination of primary and secondary data strengthens the practical relevance of the study. 
 	The target population consists of Myanmar national users of Earthlike Ltd. mobile applications that include digital payment features. The study focuses on Myanmar national users because Earthlike Ltd. primarily serves Myanmar users and because payment behaviours may be shaped by the local payment environment. Respondents may be located in Myanmar or overseas, but the study includes only Myanmar nationals in line with the approved scope.

[bookmark: _Toc232765003]3.3.1 	 Sample Size Calculation
 	The approved proposal uses Taro Yamane’s (1967) formula to determine the sample size from a finite population. The formula is as follows:
n = N / (1 + N(e^2))
 	Where n = sample size, N = population size, and e = margin of error. In this study, the estimated population size is N = 240 users and the margin of error is e = 0.05 at the 95% confidence level.
n = 240 / (1 + 240(0.05^2))
n = 240 / (1 + 240(0.0025))
n = 240 / (1 + 0.6) = 240 / 1.6 = 150
 	Therefore, the required sample size is 150 respondents. This sample size is also practical for collecting data through an online questionnaire and suitable for multiple regression analysis with four independent variables.

[bookmark: _Toc232765004]3.3.2 	Sampling Technique
 	The study will use convenience sampling because respondents are selected from accessible Myanmar national users of Earthlike Ltd. mobile applications. Convenience sampling is practical for an online survey and suitable when the researcher needs to collect responses within a limited time frame. The survey link may be distributed through the company's user communication channels, social media, application community groups or direct user contact where appropriate. 
 	Although convenience sampling has limitations, the researcher will try to improve the quality of responses by clearly defining eligibility criteria. Respondents must be Myanmar national users who have experience with Earthlike Ltd. applications or payment-related features. Duplicate responses will be checked, incomplete responses will be removed, and responses that do not meet eligibility criteria will not be included in the final analysis.

[bookmark: _Toc232765005]3.4 	Data Collection
 	This study will collect data from two main sources: primary data and secondary data. Primary data will be collected through a structured online questionnaire. Secondary data will be collected from aggregated operational records related to payment performance at Earthlike Ltd. The combination of both sources is important because user perceptions alone may not fully measure financial efficiency, while operational records alone may not explain users' payment experience.
 	The questionnaire will be prepared using a 5-point Likert scale, where 1 means strongly disagree and 5 means strongly agree. The questionnaire will include demographic questions, app usage questions, payment behavior questions, and measurement items for the four independent variables. The Likert-scale approach allows responses to be converted into numerical values for statistical analysis.
 	Before full distribution, a pilot test will be conducted with approximately 10 to 15 Myanmar national users. The pilot test will check whether the questions are clear, understandable, and appropriate for the target respondents. Feedback from the pilot test may be used to revise unclear wording, improve survey flow, and ensure that respondents can complete the questionnaire without confusion.

[bookmark: _Toc232765006]3.4.1 	Primary Data
 	Primary data will be obtained from survey responses. The survey will measure respondent perceptions of ease and convenience, security and trust, payment options and availability, and cost or fee transparency. The questionnaire will also collect basic demographic and usage information such as age group, frequency of app usage, preferred payment method, and experience with digital payments. 
  	The survey will be distributed online because the target users are mobile application users and can be reached through digital channels. Online data collection is efficient, cost-effective, and suitable for respondents located in different places. However, the researcher will explain the purpose of the study and ensure that participation is voluntary.

[bookmark: _Toc232765007]3.4.2  Secondary Data
 	Secondary data will be collected from Earthlike Ltd.s aggregated internal operational records related to payment transactions. These records may include total initiated payments, total successful payments, average payment completion time, payment-related support cases, and subscription conversion figures. The data will be summarized at an aggregate level and will not disclose personal details of individual users. The use of secondary data is necessary because financial efficiency is partly an operational outcome. Users may perceive that a payment process is easy or trustworthy, but actual efficiency should also be examined using operational indicators. By combining survey data and operational data, the study can provide a more balanced analysis of digital payment integration and financial efficiency.

[bookmark: _Toc232765008]3.5   	Measurement of Variables
 	The independent variables will be measured using survey items based on a 5-point Likert scale. Each construct will have several items so that the researcher can calculate an average score for the construct. Higher scores indicate stronger agreement that the payment integration dimension is present or positive. The dependent variable, financial efficiency, will be measured through company operational indicators and may also be supported by user-perceived efficiency items when appropriate. The measurement approach is designed to match the conceptual framework. User perception variables explain how respondents experience the payment system, while operational indicators show whether payment processes are efficient from the company's perspective. This creates a practical link between user experience and business outcomes.

[bookmark: _Toc232765009]3.6 	 Data Analysis of the Study
The collected data will be coded and analysed using Microsoft Excel and IBM SPSS Version 23. Data analysis will include descriptive statistics and inferential statistics. Descriptive statistics will summarize respondent profile, payment behaviours, and the average perception of each variable. Inferential statistics will test the relationship between digital payment integration factors and financial efficiency. Before analysis, data will be screened for missing values, duplicate responses, and invalid responses. Likert-scale items will be coded from 1 to 5. Negatively worded items, if used, will be reverse-coded before calculating construct scores. The average score for each construct will be calculated by taking the mean of its measurement items.

[bookmark: _Toc232765010]3.6.1  Descriptive Analysis
 	Descriptive analysis will be used to summarize the characteristics of respondents and their responses. Frequency and percentage will describe demographic and usage variables. Mean and standard deviation will describe the central tendency and variation of each construct. The mean score helps identify whether respondents generally agree or disagree with statements, while standard deviation shows whether responses are consistent or widely spread. The interpretation of mean scores may follow a general five-point scale. A higher mean indicates stronger agreement that the factor is present. For example, a high mean for perceived ease and convenience would suggest that users consider the payment process simple and convenient. A high mean for cost or fee transparency would suggest that users understand payment costs clearly.

[bookmark: _Toc232765011]3.6.2 	Inferential Analysis
 	Inferential analysis will be used to examine relationships among variables and test whether digital payment integration factors affect financial efficiency. Pearson correlation will measure the strength and direction of the relationship between each independent variable and financial efficiency. A positive correlation means that higher perception of a payment integration factor is associated with higher financial efficiency.
 	Multiple linear regression will be used to test the combined effect of the four independent variables on financial efficiency. Regression analysis can show which payment integration factor has a stronger influence when all factors are considered together. This is useful for answering the research question about which payment integration factors Earthlike Ltd. should prioritize. The regression coefficients will be interpreted to determine the direction and strength of each independent variable's effect on financial efficiency. The significance level will generally be set at 0.05. If the p-value for a variable is less than 0.05, the effect will be considered statistically significant for the purpose of this study.

[bookmark: _Toc232765012]3.6.3  Financial Efficiency Index
 	If the operational indicators are standardized, the study may summarize them into a financial efficiency index. This can help combine several indicators into one dependent variable for interpretation. Because the indicators have different directions, they should be adjusted before combination. For example, higher payment success rate and higher subscription conversion rate are positive, while lower time-to-complete payment and lower support case rate are positive. Therefore, time and support cases should be reverse-scored or interpreted carefully. 
 	The financial efficiency index is optional and should be used only if the available operational data are consistent and comparable. If not, each indicator can be analysed separately and discussed in relation to user perception results. A simple equal-weight approach may be used if there is no strong reason to give one indicator more importance than another. However, the final thesis should clearly explain the weighting decision if an index is used.

[bookmark: _Toc232765013]3.7  Reliability Process
 	Reliability refers to the consistency of a measurement instrument. In this study, reliability will be assessed using Cronbach’s alpha for each multi-item construct. 
Table (3.1) Lee Cronbach’s Model
	Cronbach's Alpha Value
	Reliability Interpretation

	0.90 and above
	Excellent reliability

	0.80 - 0.89
	Good reliability

	0.70 - 0.79
	Acceptable reliability

	0.60 - 0.69
	Questionable but may be acceptable in exploratory research

	Below 0.60
	Poor reliability and should be reviewed


Source: Adapted from Cronbach (1951) and George and Mallery, (2003)
  	Cronbach’s alpha shows whether items that are intended to measure the same construct are internally consistent. A higher alpha value indicates stronger reliability, although extremely high values may suggest item repetition. A pilot test will be conducted before the main survey to improve reliability. The pilot test will help identify unclear items, confusing wording, or technical issues in the online questionnaire. After collecting the main data, Cronbach’s alpha will be calculated for each construct. Constructs with acceptable reliability will be retained for analysis. If an item reduces reliability, the researcher may consider removing it, but any removal must be explained clearly.

[bookmark: _Toc232765014]3.8 	Validity and Data Interpretation
 	Validity refers to whether the study measures what it intends to measure. Content validity will be supported by using constructs from prior literature and the approved proposal. The questionnaire items are designed to reflect the four payment integration dimensions and financial efficiency. The pilot test will also support validity by checking whether respondents understand the items as intended. Data interpretation will connect statistical results with the literature review and research questions. For example, if perceived ease and convenience have a strong positive relationship with financial efficiency, the finding will be interpreted through the Technology Acceptance Model and the practical payment flow of Earthlike Ltd. If security and trust is significant, the finding will be interpreted through the trust and perceived risk perspective. If cost/fee transparency is important, the discussion will connect fee clarity with reduced user hesitation and support workload. 
 	The researcher will avoid overstating the findings. Since the study uses a cross-sectional design and convenience sampling, the results should be interpreted as evidence of association and practical relevance rather than absolute proof of causality. The final analysis should also acknowledge limitations such as self-reported bias, sample representativeness, and availability of operational data.

[bookmark: _Toc232765015]3.9  Ethical Considerations
Ethical considerations are important because the study involves user responses and company operational data. Respondents will be informed about the purpose of the study before completing the questionnaire. Participation will be voluntary, and respondents should be allowed to stop if they do not want to continue. The questionnaire will not request unnecessary sensitive personal information. 
 	Company operational data will be used only in aggregated form. Individual user identities, private payment details, and confidential business information will not be disclosed in the thesis. Data will be used only for academic purposes. The researcher will store data carefully and present findings in a way that protects both respondents and the company. The study will also maintain academic honesty by properly acknowledging sources and avoiding unsupported claims. Statistical results will be reported honestly, whether or not they support the expected relationship. Recommendations will be based on the evidence collected from the survey, operational indicators, and literature review.

[bookmark: _Toc232765016]3.10 	Chapter Summary
 	This chapter explained the methodology of the study. The research uses a quantitative, cross-sectional design to examine the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. The target population is Myanmar national users of Earthlike Ltd. mobile applications, and the sample size is 150 respondents based on Taro Yamane's formula. Primary data will be collected through an online questionnaire, while secondary data will be collected from aggregated operational records. 
 	The study will analyse data using descriptive statistics, Pearson correlation, and multiple linear regression. Reliability will be tested using Cronbach’s alpha, and ethical considerations will be maintained through voluntary participation, confidentiality, and responsible handling of company data. The methodology provides a systematic approach for answering the research questions and producing practical recommendations for Earthlike Ltd.
[bookmark: _6jnnt89j60gy]

[bookmark: _Toc232765017]CHAPTER IV
[bookmark: _Toc232765018]ANALYSIS AND RESULTS 

This chapter presents the analysis and results of the study on the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. The first section describes the demographic profile of the respondents and their usage of Earthlike Ltd. mobile applications. The second section presents the reliability test of the variables. The next section explains the descriptive analysis of digital payment integration dimensions and financial efficiency. Finally, the chapter presents the correlation analysis, multiple regression analysis, and conceptual framework with statistical results.

[bookmark: _Toc232765019]4.1  Demographic Profile of Respondents
In this study, demographic analysis was conducted to understand the background characteristics of the respondents. The demographic profile includes gender, age, education level, occupation, current country of residence, Earthlike mobile application used, frequency of application usage, digital payment methods used, and paid subscription or purchase experience through the application.

[bookmark: _Toc232765020]4.1.1  	creening Information of Respondents
Respondents were screened based on three main criteria: Myanmar national users, users of Earthlike Ltd. mobile applications that support digital payment, and users who have used at least one digital payment method. Table (4.1) presents the screening information of respondents and shows whether the selected respondents were suitable for the study.
Table (4.1) Screening Information of Respondents 
	Screening Item
	Frequency
	Percentage (%)

	Myanmar national users
	150
	100

	Users of Earthlike Ltd. mobile applications that support digital payment
	150
	100

	Users who have used at least one digital payment method
	149
	99.3


Source: Survey Data, (2026)
According to Table (4.1), all respondents are Myanmar national users and users of Earthlike Ltd. mobile applications that support digital payment. In addition, 149 respondents, or 99.3%, have used at least one digital payment method. This indicates that the selected respondents are suitable for analyzing digital payment integration and financial efficiency in the context of Earthlike Ltd.

[bookmark: _Toc232765021]4.1.2 	Gender of Respondents
Respondents were categorized into two gender groups: male and female. Table (4.2) presents the distribution of respondents based on gender and shows the percentage representation of each group in the study.
Table (4.2) Gender of Respondents 
	Gender
	Frequency
	Percentage (%)

	Male
	102
	68.0

	Female
	48
	32.0

	Total
	150
	100


Source: Survey Data, (2026)
Table (4.2) shows that the majority of respondents are male, with 102 respondents representing 68.0% of the total sample. This indicates that male respondents have higher representation than female respondents in this study.

[bookmark: _Toc232765022]4.1.3  	Age of Respondents
Respondents were categorized into four age groups: under 25, 25–34, 35–44, and 45 and above. Table (4.3) presents the distribution of respondents according to their age groups and shows the percentage representation of each age category in the study.
Table (4.3) Age of Respondents
	Age
	Frequency
	Percentage (%)

	Under 20
	18
	12

	21–25
	28
	18.7

	26–30
	75
	50

	31–35
	17
	11.3

	36 and above
	12
	8

	Total
	150
	100


Source: Survey Data, (2026)
Table (4.3) shows that the largest group of respondents is aged 26–30, with 75 respondents representing 50.0% of the sample. This indicates that most respondents are young adult users, which is relevant for mobile application and digital payment usage.

[bookmark: _Toc232765023]4.1.4 	Education Level of Respondents
Respondents were categorized according to their education level to understand their academic background. The education levels include high school, diploma, bachelor’s degree, master’s degree, and others. Table (4.4) presents the distribution of respondents based on their education level and shows the percentage representation of each category in the study.
Table (4.4) Education Level of Respondents 
	Education Level
	Frequency
	Percentage (%)

	High school
	16
	10.7

	Diploma
	38
	25.3

	Bachelor’s degree
	63
	42

	Master’s degree
	16
	10.7

	Other
	17
	11.3

	Total
	150
	100


Source: Survey Data, (2026)
Table (4.4) indicates that the majority of respondents hold a Bachelor’s degree, with 63 respondents representing 42.0% of the sample. This suggests that most respondents have sufficient educational background to understand and evaluate digital payment features in mobile applications.

[bookmark: _Toc232765024]4.1.5 	Occupation of Respondents
Respondents were categorized based on their occupational status to understand the background of the participants in the study. The occupation groups include student, employee, self-employed, business owner, and others. Table (4.5) presents the distribution of respondents according to their occupation and shows the percentage representation of each occupation group.
Table (4.5) Occupation of Respondents Source: Survey Data, (2026)
	Occupation
	Frequency
	Percentage (%)

	Student
	19
	12.7

	Employee
	65
	43.3

	Self-employed
	30
	20

	Freelancer
	22
	14.7

	Other
	14
	9.3

	Total
	150
	100


Source: Survey Data, (2026)
According to Table (4.5), the largest occupation group is employees, with 65 respondents representing 43.3% of the total sample. This shows that the respondents include economically active users who are likely to interact with digital payment systems in daily activities.

[bookmark: _Toc232765025]4.1.6  	Current Country of Residence of Respondents
Respondents were categorized according to their current country of residence to understand the geographical background of the participants. The residence categories include Myanmar, Thailand, and others. Table (4.6) presents the distribution of respondents based on their current country of residence and shows the percentage representation of each category in the study.
Table (4.6) Current Country of Residence of Respondents 
	Current Country of Residence
	Frequency
	Percentage (%)

	Myanmar
	80
	53.3

	Thailand
	37
	24.7

	Singapore
	16
	10.7

	Malaysia
	6
	4

	Other
	11
	7.3

	Total
	150
	100


Source: Survey Data, (2026)
Table (4.6) shows that most respondents currently reside in Myanmar, with 80 respondents representing 53.3% of the sample. Since the study focuses on Myanmar national users, the presence of respondents in Myanmar and other countries still supports the scope of the study because all respondents are Myanmar nationals.

[bookmark: _Toc232765026]4.1.7  	Earthlike Mobile Application Used by Respondents
Respondents were categorized according to the Earthlike mobile application they have used. This information helps to identify which Earthlike Ltd. mobile applications are most commonly used by the respondents. Table (4.7) presents the distribution of respondents based on the Earthlike mobile application used and shows the percentage representation of each application.
Table (4.7) Earthlike Mobile Application Used by Respondents
	Earthlike Mobile Application Used 
	Frequency
	Percentage (%)

	Binfo Calorie Tracker
	56
	37.3

	PWAL - Real-estate Marketplace
	67
	44.7

	Broski - Car Buy/Sell Marketplace
	27
	18

	Total
	150
	100


Source: Survey Data, (2026)
Table (4.7) shows that the most used Earthlike Ltd. mobile application among the respondents is PWAL - Real Estate Marketplace, with 67 respondents representing 44.7% of the total sample. This indicates that respondents are drawn from different Earthlike Ltd. applications that support digital payment features.

[bookmark: _Toc232765027]4.1.8  	Frequency of Application Usage
Respondents were categorized according to how frequently they use Earthlike Ltd. mobile applications. This information helps to understand the level of user engagement and regular usage behaviour among respondents. Table (4.8) presents the distribution of respondents based on their frequency of application usage and shows the percentage representation of each usage category.
Table (4.8) Frequency of Application Usage 
	Frequency of Application Usage
	Frequency
	Percentage (%)

	Daily
	60
	40

	Weekly
	44
	29.3

	Monthly
	32
	21.3

	Rarely
	14
	9.3

	Total
	150
	100


Source: Survey Data, (2026)
According to Table (4.8), the largest group of respondents use the application daily, with 60 respondents representing 40.0% of the sample. This shows that a considerable proportion of respondents have regular experience with Earthlike Ltd. mobile applications.
[bookmark: _Toc232765028]4.1.9 	Subscription or Purchase Through the Application
Respondents were categorized according to whether they have made a paid subscription or purchase through Earthlike Ltd. mobile applications. This information helps to identify respondents’ experience with digital payment usage inside the applications. Table (4.9) presents the distribution of respondents based on their paid subscription or purchase experience and shows the percentage representation of each category.
Table (4.9) Subscription or Purchase Through the Application
	 Purchase Through the Application
	Frequency
	Percentage (%)

	Yes
	147
	98.0

	No
	3
	2.0

	Total
	150
	100.0


Source: Survey Data, (2026)
Table (4.9) shows that 147 respondents, or 98.0%, have made a paid subscription or purchase through the application. This result confirms that most respondents have direct experience with payment-related functions, making their responses suitable for the study.

[bookmark: _Toc232765029]4.1.10 	Digital Payment Methods Used by Respondents
Respondents were categorized according to the digital payment methods they have used when making transactions through Earthlike Ltd. mobile applications. This information helps to understand which digital payment methods are commonly used by respondents. Table (4.10) presents the distribution of respondents based on the digital payment methods used and shows the percentage representation of each payment method.
Table (4.10) Digital Payment Methods Used by Respondents
	Digital Payment Method
	Frequency
	Percentage (%)

	KBZ Pay
	92
	61.3

	Aya Pay
	50
	33.3

	UAB pay
	46
	30.7

	Visa/Master/UnionPay/JCB Cards
	42
	28.0

	Apple in-app purchase
	15
	10.0


Source: Survey Data, (2026)
Table (4.10) presents the digital payment methods used by respondents. Since respondents could select more than one payment method, the total percentage exceeds 100%. KBZ Pay is the most frequently used payment method, with 92 respondents representing 61.3% of the total sample. This is followed by Aya Pay, UAB Pay, Visa/Master/UnionPay/JCB cards, and Apple in-app purchase. The result shows that mobile wallets are the most common digital payment channels among the respondents.

[bookmark: _Toc232765030]4.2  	Reliability Test of the Variables
Reliability analysis was conducted by using Cronbach’s Alpha to examine the internal consistency of the measurement items for each variable. Cronbach’s Alpha values of 0.70 and above are generally considered acceptable, while values above 0.90 indicate excellent reliability. The reliability results of the variables are shown in Table (4.11).
Table (4.11) Reliability Test of the Variables Source: Survey Data, (2026)
	No.
	Variable
	Cronbach’s Alpha
	No. of Items

	1
	Perceived Ease & Convenience
	0.933
	5

	2
	Perceived Security & Trust
	0.936
	5

	3
	Payment Options & Availability
	0.925
	5

	4
	Fee Transparency
	0.918
	5


Source: Survey Data, (2026)
Based on the reliability results in Table (4.11), all variables have Cronbach’s Alpha values above 0.90. Therefore, the constructs used in this study are considered to have excellent reliability. This means that the questionnaire items used to measure perceived ease and convenience, perceived security and trust, payment options and availability, fee transparency, and financial efficiency are internally consistent and suitable for further analysis.

[bookmark: _Toc232765031]4.3 	Descriptive Analysis of Digital Payment Integration and Financial Efficiency
The descriptive analysis was conducted to examine respondents’ perceptions of digital payment integration and financial efficiency. The study used a five-point Likert scale ranging from 1 = strongly disagree to 5 = strongly agree. Mean values and standard deviations were calculated for each item and for each construct. Mean scores above 3.5 indicate that respondents generally agree with the statements, while higher mean scores indicate stronger agreement.

[bookmark: _Toc232765032]4.3.1  	Descriptive Analysis of Perceived Ease & Convenience
Perceived ease and convenience were measured to understand respondents’ opinions on whether the digital payment process in Earthlike Ltd.’s mobile application is easy, simple, fast, clear, and suitable for daily use. Table (4.12) presents the mean value and standard deviation of respondents’ perceptions toward perceived ease and convenience.
Table (4.12) Descriptive Analysis of Perceived Ease & Convenience
	No.
	Statement
	Mean 
	Std. Deviation

	1
	The digital payment process in Earthlike Ltd.’s mobile application is easy to understand.
	3.55
	1.334

	2
	The payment steps are simple and convenient for users.
	3.65
	1.226

	3
	The payment process can be completed quickly.
	3.83
	1.252

	4
	The application provides clear guidance during payment.
	3.78
	1.305

	5
	The digital payment process is suitable for daily use.
	3.92
	1.272

	Total
	3.75
	1.135


Source: Survey Data, (2026)
Table (4.12) shows the descriptive analysis of perceived ease and convenience. The total mean score is 3.75, indicating that respondents moderately agree that the digital payment process in Earthlike Ltd.’s mobile applications is easy and convenient. The highest mean score is 3.92, which relates to the suitability of the payment process for daily use. The lowest mean score is 3.55, which relates to users’ understanding of the digital payment process. Overall, the findings suggest that users generally perceive the payment process as convenient, although further improvements in clarity and simplicity may strengthen the user experience.

[bookmark: _Toc232765033]4.3.2  	Descriptive Analysis of Perceived Security & Trust
Perceived security and trust were measured to understand respondents’ opinions on the safety, reliability, and confidence of using digital payment systems in Earthlike Ltd.’s mobile application. Table (4.13) presents the mean value and standard deviation of respondents’ perceptions toward perceived security and trust.
Table (4.13) Descriptive Analysis of Perceived Security & Trust
	No.
	Statement
	Mean Value
	Std. Deviation

	1
	Users feel safe when making digital payments through Earthlike Ltd.’s mobile application.
	3.78
	1.335

	2
	The payment system appears reliable for completing transactions.
	3.85
	1.318

	3
	Users trust the application to protect their payment information.
	3.86
	1.336

	4
	Digital payment transactions are properly confirmed after completion.
	3.86
	1.301

	5
	Security and trust encourage users to use digital payment in the application.
	3.85
	1.239

	Total 
	3.84
	1.166


Source: Survey Data, (2026)
Table (4.13) presents the descriptive analysis of perceived security and trust. The total mean score is 3.84, which indicates that respondents moderately agree that the payment system is secure, reliable, and trustworthy. The item means are closely distributed, showing that users have generally positive perceptions of payment safety, confirmation, and protection of payment information. These findings suggest that security and trust remain important factors for encouraging users to complete digital payments through Earthlike Ltd. mobile applications.
[bookmark: _za0wf6idryiz]
[bookmark: _Toc232765034]4.3.3  	Descriptive Analysis of Payment Options & Availability
Payment options and availability were measured to understand respondents’ opinions on the variety, accessibility, and convenience of digital payment methods provided in Earthlike Ltd.’s mobile application. Table (4.14) presents the mean value and standard deviation of respondents’ perceptions toward payment options and availability.
Table (4.14) Descriptive Analysis of Payment Options & Availability
	No.
	Statement
	Mean Value
	Std. Deviation

	1
	The application provides suitable digital payment options for users.
	3.83
	1.245

	2
	The available payment methods are convenient for Myanmar national users.
	3.90
	1.236

	3
	Payment options are accessible when users need to complete transactions.
	3.85
	1.246

	4
	The availability of different payment methods improves the payment experience.
	3.93
	1.254

	5
	The current payment options support users’ payment needs.
	3.77
	1.259

	Total 
	3.86
	1.094


Source: Survey Data, (2026)
Table (4.14) presents the descriptive analysis of payment options and availability. The total mean score is 3.86, indicating that respondents moderately agree that Earthlike Ltd.’s mobile applications provide suitable and accessible payment options. The highest mean score is 3.93, showing that the availability of different payment methods improves the payment experience. Overall, the results suggest that payment method availability is an important part of digital payment integration because users need accessible channels to complete transactions smoothly.

[bookmark: _Toc232765035]4.3.4  	Descriptive Analysis of Fee Transparency
Fee transparency was measured to understand respondents’ opinions on whether payment fees, charges, and transaction costs are clearly shown in Earthlike Ltd.’s mobile application. Table (4.15) presents the mean value and standard deviation of respondents’ perceptions toward fee transparency.
Table (4.15) Descriptive Analysis of Fee Transparency
	No.
	Statement
	Mean Value
	Std. Deviation

	1
	Payment fees and charges are clearly shown to users.
	3.83
	1.180

	2
	The cost of payment is easy to understand before completing a transaction.
	3.81
	1.230

	3
	Transparent fee information increases users’ trust in digital payment.
	3.89
	1.229

	4
	Users can clearly understand whether extra charges are included.
	3.87
	1.202

	5
	Fee transparency improves users’ willingness to complete payment.
	3.93
	1.246

	Total 
	3.86
	1.057


Source: Survey Data, (2026)
Table (4.15) shows the descriptive analysis of fee transparency. The total mean score is 3.86, indicating that respondents moderately agree that payment-related fees and charges are clear and understandable. The highest mean score is 3.93, which shows that fee transparency improves users’ willingness to complete payment. This finding highlights that clear fee information can reduce uncertainty and strengthen users’ confidence during payment completion.

4.3.5  	Descriptive Analysis of Financial Efficiency
Financial efficiency was measured to understand respondents’ opinions on whether digital payment integration improves transaction speed, reduces payment-related costs, supports better cash flow, and increases overall financial effectiveness in Earthlike Ltd.’s mobile application. Table (4.16) presents the mean value and standard deviation of respondents’ perceptions toward financial efficiency.
Table (4.16) Descriptive Analysis of Financial Efficiency
	No.
	Statement
	Mean Value
	Std. Deviation

	1
	Digital payment integration helps improve successful payment completion.
	3.80
	1.269

	2
	Digital payment integration reduces payment delays.
	3.81
	1.291

	3
	Digital payment integration reduces payment-related problems.
	3.79
	1.271

	4
	Digital payment integration improves transaction record accuracy.
	3.91
	1.265

	5
	Digital payment integration supports faster revenue collection for Earthlike Ltd.
	3.83
	1.255

	Total 
	3.82
	1.121


Source: Survey Data, (2026)
Table (4.16) presents the descriptive analysis of financial efficiency. The total mean score is 3.82, indicating that respondents moderately agree that digital payment integration contributes to financial efficiency at Earthlike Ltd. The highest mean score is 3.91, which relates to transaction record accuracy, while the lowest mean score is 3.79, which relates to reducing payment-related problems. Overall, the findings suggest that digital payment integration supports successful payment completion, reduces delays, improves records, and helps faster revenue collection.

[bookmark: _Toc232765036]4.4  	Analysis on Relationship Between Digital Payment Integration Factors and Financial Efficiency
In this section, Pearson correlation analysis was used to examine the relationship between digital payment integration factors and financial efficiency. Correlation analysis measures the strength and direction of the relationship between variables. A positive correlation indicates that when one variable increases, the other variable also tends to increase. The results are presented in Table (4.17).
Table (4.17) Relationship Between Digital Payment Integration Factors and Financial Efficiency
	No.
	Variables
	Pearson Correlation Coefficient
	P-value

	1
	Perceived Ease & Convenience
	0.853**
	< .001

	2
	Perceived Security & Trust
	0.892**
	< .001

	3
	Payment Options & Availability
	0.934**
	< .001

	4
	Fee Transparency
	0.936**
	< .001


Source: Survey Data, (2026)
** Correlation is significant at the 0.01 level (2-tailed).
Table (4.17) shows that all digital payment integration factors have positive and statistically significant relationships with financial efficiency. Fee transparency has the highest correlation with financial efficiency, with a Pearson correlation coefficient of 0.936. Payment options and availability also have a strong positive relationship with financial efficiency, with a correlation coefficient of 0.934. Perceived security and trust have a correlation coefficient of 0.892, while perceived ease and convenience have a correlation coefficient of 0.853. These results indicate that improvements in payment convenience, payment security, payment availability, and fee transparency are associated with higher financial efficiency at Earthlike Ltd.

[bookmark: _Toc232765037]4.5  	Multiple Regression Analysis
Multiple regression analysis was used to examine the effect of digital payment integration on financial efficiency at Earthlike Ltd. in Myanmar. This statistical technique allows for the simultaneous assessment of the relationship between independent variables and a dependent variable. In this study, financial efficiency was used as the dependent variable, while perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency were identified as independent variables. The use of multiple regression analysis enables the identification of significant predictors of financial efficiency and the evaluation of the overall explanatory power of the model.
The multiple regression model can be expressed as:
 	Y = β0 + β1X1 + β2X2 + β3X3 + β4X4 + εi
Where,
Y = Financial Efficiency
β0 = Constant in the regression equation
β1, β2, β3, and β4 = Regression coefficients
εi = Random error

Therefore, the estimated model in this study is:
 	Y = β0 + β1X1 + β2X2 + β3X3 + β4X4 + εi
Where,
Y = Financial Efficiency
β0 = Constant
β1, β2, β3, and β4 = Regression coefficients
X1 = Perceived Ease and Convenience
X2 = Perceived Security and Trust
X3 = Payment Options and Availability
X4 = Fee Transparency
εi = Random error
This estimated regression model was used to determine how each dimension of digital payment integration influences the financial efficiency of Earthlike Ltd. in Myanmar.

[bookmark: _Toc232765038]4.5.1  	Analysis on Digital Payment Integration Factors and Financial Efficiency
Multiple regression analysis was conducted to examine the relationship between the dependent variable, financial efficiency, and the independent variables, namely perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency. Table (4.18) presents the regression results showing the effect of each independent variable on financial efficiency.

Table (4.18) Analysis on Digital Payment Integration and Financial Efficiency
	Model
	B
	Std. Error
	Beta
	t
	Sig.
	Tolerance
	VIF

	Constant
	-0.092
	0.104
	
	-0.889
	0.375
	
	

	Perceived Ease & Convenience*
	0.111
	0.060
	0.113
	1.836
	0.068
	0.156
	6.393

	Perceived Security & Trust
	0.098
	0.071
	0.102
	1.370
	0.173
	0.106
	9.425

	Payment Options & Availability***
	0.373
	0.073
	0.365
	5.089
	< .001
	0.114
	8.754

	Fee Transparency***
	0.439
	0.074
	0.415
	5.955
	< .001
	0.121
	8.254


Source: Survey Data, (2026)
After analysing the regression coefficients, the model summary and ANOVA results were examined to evaluate the overall strength and significance of the regression model. The model summary explains how much variation in financial efficiency can be explained by the independent variables, while the ANOVA result shows whether the overall regression model is statistically significant. Table (4.19) presents the model summary and ANOVA result.
Table (4.19) Model Summary and ANOVA Result
	R
	R Square
	Adjusted R Square
	F Value
	Sig. F
	Durbin-
Watson

	0.957
	0.916
	0.914
	389.906
	< .001
	2.052


Source: Survey Data, (2026)
*** = Significant at 1% level, ** = Significant at 5% level, * = Significant at 10% level. 
Table (4.18) and Table (4.19) show the results of the multiple regression analysis. The R Square value is 0.916, and the adjusted R Square value is 0.914. This means that the four digital payment integration factors explain approximately 91.6% of the variation in financial efficiency. The F value is 389.906 and the significance value is less than 0.001, indicating that the overall regression model is statistically significant and suitable for explaining the relationship between digital payment integration and financial efficiency.
The Durbin-Watson value is 2.052, which is close to 2. This indicates that there is no serious autocorrelation problem in the regression model. The VIF values are below 10 and the tolerance values are above 0.10, indicating that multicollinearity is within an acceptable range. However, some VIF values are relatively high, which suggests that the independent variables are closely related to one another. Therefore, interpretation of individual predictors should be made carefully.
With respect to individual predictors, fee transparency has a positive and statistically significant effect on financial efficiency at the 1% level. The unstandardized coefficient is 0.438 and the standardized beta is 0.415. This indicates that fee transparency is the strongest predictor of financial efficiency in this study. When users clearly understand payment fees and charges, they are more likely to complete transactions confidently, which can support better payment success and revenue collection.
Payment options and availability also have a positive and statistically significant effect on financial efficiency at the 1% level. The unstandardized coefficient is 0.373 and the standardized beta is 0.365. This indicates that the availability of suitable digital payment methods significantly contributes to financial efficiency. When users have access to convenient payment channels, payment completion becomes easier and the company can improve transaction flow.
Perceived ease and convenience have a positive coefficient and is statistically significant at the 10% level. This suggests that a simple and convenient payment process may contribute to financial efficiency, although its effect is weaker than fee transparency and payment options and availability. Perceived security and trust have a positive coefficient, but it is not statistically significant in the regression model. This does not mean that security and trust are unimportant; rather, it means that when all four predictors are considered together, security and trust do not show a strong direct effect compared with the other variables.
Overall, the regression results indicate that digital payment integration has a strong positive effect on financial efficiency towards Earthlike Ltd. Among the four dimensions, fee transparency and payment options and availability are the most influential factors, followed by perceived ease and convenience at a weaker significance level. These findings suggest that Earthlike Ltd. should prioritize clear fee communication and wider payment method availability to strengthen financial efficiency.

[bookmark: _Toc232765039]4.6 	Conceptual Framework with Statistical Results
The conceptual framework with statistical results summarizes the findings of the regression analysis. The framework shows which digital payment integration factors have a statistically significant effect on financial efficiency. In this study, fee transparency and payment options and availability have significant positive effects at the 1% level. Perceived ease and convenience have a positive effect at the 10% level. Perceived security and trust do not have a statistically significant direct effect in the regression model.
Figure (4.1) Conceptual Framework with Statistical Results
Source: Survey Data, (2026)


Perceived Ease & Convenience

Perceived Security & Trust
Payment Options & Availability
Fee Transparency
Financial Efficiency
0.068(t 1.836)
0.173 (t 1.370)
< .001 (t 5.089)
< .001 (t 5.955)
Significant
Not Significant

Figure (4.1) indicates that not all digital payment integration dimensions affect financial efficiency equally. Based on the statistical results, fee transparency is the strongest predictor, followed by payment options and availability. These two factors have direct and significant effects on financial efficiency. Perceived ease and convenience also show a positive effect, but only at the 10% significance level. Perceived security and trust are positively related to financial efficiency in the correlation analysis, but it is not a significant predictor in the regression model when the other variables are controlled. Therefore, the final statistical framework partially supports the proposed conceptual framework. The results confirm that digital payment integration contributes to financial efficiency, but the strongest effects come mainly from fee transparency and payment options and availability. These findings provide evidence that Earthlike Ltd. should focus on clear payment fees, suitable payment channels, and convenient payment flow to improve financial efficiency.
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 	This chapter presents the findings and discussions, suggestions, recommendations, conclusion, and limitations and needs for further study. The first section summarizes the major findings on the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. The following sections provide suggestions and recommendations for improving payment integration and strengthening financial efficiency. The final section presents the conclusion of the study and the areas that future researchers may consider.

[bookmark: _Toc232765042]5.1 	Findings and Discussions
This chapter discusses the key findings of the study in relation to the research objectives, research questions, conceptual framework, and previous literature. The purpose of this section is to interpret the statistical results and explain their implications for digital payment integration and financial efficiency at Earthlike Ltd. The study focused on four dimensions of digital payment integration: perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency. Financial efficiency was used as the dependent variable of the study.

[bookmark: _Toc232765043]5.1.1  	Summary of Major Findings
The study examined the effect of digital payment integration on the financial efficiency of Earthlike Ltd. in Myanmar. The data were collected from 150 respondents who were Myanmar national users of Earthlike Ltd. mobile applications. The demographic findings show that the majority of respondents were male and most respondents were between 26 and 30 years old. In terms of app usage, PWAL - Real Estate Marketplace was the most used Earthlike application, followed by Binfo Calorie Tracker and Broski - Car Buy/Sell Marketplace. The findings also show that KBZ Pay was the most commonly used digital payment method among the respondents.
The descriptive analysis shows that respondents generally had positive perceptions of all digital payment integration factors. Fee transparency recorded the highest mean value, followed by payment options and availability, perceived security and trust, and perceived ease and convenience. Financial efficiency also recorded a positive mean value, indicating that respondents generally agreed that digital payment integration supports better financial efficiency. The reliability test results showed that all constructs had Cronbach's Alpha values above 0.90, which indicates excellent internal consistency and confirms that the questionnaire items were reliable for analysis.
The correlation results show that all four independent variables have strong positive and statistically significant relationships with financial efficiency. Among the four variables, fee transparency and payment options and availability had the strongest correlations with financial efficiency, followed by perceived security and trust and perceived ease and convenience. The regression analysis also confirms that the overall model is statistically significant. The value of R Square is 0.916, which means that the four digital payment integration factors explain 91.6% of the variation in financial efficiency. This result indicates that digital payment integration has a strong influence on financial efficiency in the context of Earthlike Ltd.
However, the regression results show that not all digital payment integration dimensions have the same level of direct influence. Fee transparency and payment options and availability were found to be statistically significant predictors of financial efficiency. Perceived ease and convenience showed a positive and marginal effect, while perceived security and trust did not show a statistically significant direct effect after controlling for the other variables. These findings suggest that digital payment integration affects financial efficiency selectively rather than equally across all dimensions.

[bookmark: _Toc232765044]5.1.2  	Fee Transparency and Financial Efficiency
The findings reveal that fee transparency is the strongest significant predictor of financial efficiency. This indicates that users place high importance on clear, understandable, and visible payment-related charges. When users can clearly understand service fees, payment charges, or any additional costs before completing a transaction, they are more likely to trust the payment process and complete the transaction without confusion (Bailey et al., 2017; Alrawad et al., 2023).
In the context of Earthlike Ltd., fee transparency can directly support financial efficiency by reducing payment hesitation, lowering support inquiries, and improving payment completion. If users are unsure about fees or charges, they may delay payment, cancel transactions, or contact customer support for clarification. These actions can create additional operational workload and reduce efficiency. Therefore, clear fee information can help Earthlike Ltd. improve transaction flow, increase successful payment completion, and strengthen customer confidence in the payment system.
This result supports the idea that financial efficiency is not only affected by technical payment availability but also by user understanding. Even when payment systems function properly, unclear fee information can create friction. Therefore, fee transparency should be treated as a core part of payment integration design, especially for mobile application-based businesses that depend on smooth and repeated digital transactions.

[bookmark: _Toc232765045]5.1.3  	Payment Options and Availability and Financial Efficiency
Payment options and availability were also found to have a positive and statistically significant effect on financial efficiency. This result indicates that users are more likely to complete payments when they can access suitable and familiar payment methods. In Myanmar, digital payment users may rely on different payment channels such as mobile wallets, mobile banking, QR payments, or card-based payments. Therefore, a payment system with limited options may prevent some users from completing their transactions efficiently (Beck et al., 2022; Min Tun & Hoang, 2023).
For Earthlike Ltd., payment options and availability are important because its mobile applications serve users with different payment habits and levels of access to digital financial services. When users can choose from payment methods that they already know and trust, the payment process becomes more convenient and reliable. This can improve payment success, reduce transaction failure, and support faster revenue collection.
The findings suggest that Earthlike Ltd. should not depend on only one or two payment channels. A wider and more stable payment integration system can support better financial efficiency by reducing dependency on a single provider and minimizing disruption when one payment channel is unavailable. Therefore, improving payment options and maintaining payment availability should be considered a strategic priority for the company.

[bookmark: _Toc232765046]5.1.4  	Perceived Ease and Convenience and Financial Efficiency
Perceived ease and convenience showed a positive relationship with financial efficiency and was marginally significant in the regression analysis. This suggests that ease and convenience are relevant to financial efficiency, but their direct influence may be weaker when fee transparency and payment options are considered together in the same model. Users may already expect a mobile payment process to be easy and convenient, so ease of use may function as a basic requirement rather than the strongest differentiating factor.
Nevertheless, perceived ease and convenience remain important for Earthlike Ltd. A payment process that is simple, fast, and easy to understand can reduce user frustration and encourage users to complete transactions. Elements such as fewer payment steps, clear instructions, fast loading time, automatic confirmation, and visible receipts can make users feel more comfortable during payment.
Although this factor was not the strongest predictor in the regression model, it should not be ignored. A difficult or confusing payment process can still reduce successful transactions and create support issues. Therefore, Earthlike Ltd. should continue to improve the usability of payment flows in its mobile applications while prioritizing the stronger predictors identified by the study.

[bookmark: _Toc232765047]5.1.5  	Perceived Security and Trust and Financial Efficiency
Perceived security and trust had a strong positive correlation with financial efficiency, but it did not show a statistically significant direct effect in the multiple regression analysis. This means that users who perceive the payment system as secure and trustworthy also tend to perceive better financial efficiency. However, when the other factors are included in the regression model, security and trust do not become a direct significant predictor.
One possible explanation is that users may treat security and trust as a minimum expectation when using any digital payment system. In other words, users may assume that a payment system must already be secure before they use it. As a result, security and trust may not stand out as the strongest direct driver of financial efficiency compared with fee transparency and payment availability. Another possible reason is that security and trust may influence financial efficiency indirectly through user confidence, payment completion, and continued usage (Alrawad et al., 2023; Cavus & Atanda, 2022).
Although perceived security and trust were not significant in the regression model, they remain important for Earthlike Ltd. If users feel that a payment system is unsafe, unreliable, or unclear, they may avoid making payments altogether. Therefore, Earthlike Ltd. should continue to maintain secure payment systems, communicate safety features clearly, and ensure that users receive confirmation and support when payment issues occur.

[bookmark: _Toc232765048]5.1.6  	Discussion in Relation to the Conceptual Framework
The conceptual framework of this study proposed that four dimensions of digital payment integration influence financial efficiency. The findings partially support the proposed framework. The correlation results show that all four factors are positively and significantly related to financial efficiency. However, the regression results show that only selected factors have a strong direct influence on financial efficiency.
Fee transparency and payment options and availability are the strongest predictors of financial efficiency. Perceived ease and convenience show a weaker but positive effect, while perceived security and trust does not show a significant direct effect after controlling for the other variables. These results suggest that digital payment integration is a multidimensional construct, and not all dimensions contribute equally to financial efficiency.
The findings indicate that users of Earthlike Ltd. may value practical payment clarity and accessible payment choices more strongly than general payment experience factors. In other words, users may complete transactions more efficiently when they clearly understand the fees and when they have suitable payment methods available. Therefore, the conceptual framework is supported in general, but the strength of influence differs across the four dimensions.

[bookmark: _Toc232765049]5.1.7  	Overall Discussion
Overall, this study confirms that digital payment integration plays an important role in improving financial efficiency at Earthlike Ltd. The findings show that users' perceptions of payment integration are strongly associated with financial efficiency outcomes. In particular, transparent fees and available payment options appear to be the most important factors in improving payment-related efficiency.
The findings also show that financial efficiency in a mobile application-based business is not only a matter of internal accounting or operational control. It is also influenced by user experience during the payment process (Bailey et al., 2017; McKinsey & Company, 2023). If users can understand the payment charges, access suitable payment channels, and complete payments without unnecessary friction, the company can reduce payment-related problems and improve revenue collection.
These results provide practical insight for Earthlike Ltd. because payment integration is directly connected with user satisfaction, transaction completion, support workload, and cash collection. Therefore, improving digital payment integration can support both user experience and company efficiency. The study also contributes to the literature by applying digital payment integration concepts to a Myanmar mobile application-based IT company context, where empirical studies remain limited.

[bookmark: _Toc232765050]5.2  	Suggestions
Based on the findings of this study, several suggestions are proposed to strengthen digital payment integration and improve financial efficiency at Earthlike Ltd. These suggestions focus on the factors that were found to be most relevant in the statistical analysis, especially fee transparency and payment options and availability, while also considering ease and convenience and perceived security and trust.

[bookmark: _Toc232765051]5.2.1  	Strengthening Fee Transparency
Since fee transparency was found to be the strongest significant predictor of financial efficiency, Earthlike Ltd. should place strong emphasis on making all payment-related costs clear to users. Fees, service charges, subscription prices, and any additional payment costs should be displayed before the user confirms payment. The payment screen should avoid vague wording and should clearly show the final amount that the user needs to pay.
Earthlike Ltd. should also provide simple explanations for any charges that may appear during the payment process. For example, if a payment method includes transaction fees or platform fees, the reason for the fee should be explained in a user-friendly way. This can reduce confusion and prevent users from abandoning the payment process. A clear receipt or confirmation page should also be provided after payment completion to increase confidence and reduce follow-up support requests.
In addition, the company should regularly review user complaints and support tickets related to payment fees. If users frequently ask similar questions about charges, this indicates that the payment interface or explanation should be improved. By strengthening fee transparency, Earthlike Ltd. can increase user trust, reduce payment friction, and improve financial efficiency.
[bookmark: _Toc232765052]5.2.2  	Expanding and Stabilizing Payment Options
Since payment options and availability were found to be a significant predictor of financial efficiency, Earthlike Ltd. should continue expanding and stabilizing its digital payment channels. The company should support payment methods that are familiar and accessible to Myanmar national users, such as mobile wallets, mobile banking, QR payments, and card payment options where applicable.
It is also important to ensure that payment options are consistently available and technically stable. A payment method that frequently fails or becomes unavailable can reduce user confidence and affect payment success. Therefore, Earthlike Ltd. should monitor payment gateway performance, payment failure rates, and provider downtime. When a payment method is temporarily unavailable, the application should clearly inform users and suggest alternative payment options.
Earthlike Ltd. should also consider segmenting payment options based on user location and preference. Since some Myanmar national users may be located in Myanmar, Thailand, or Singapore, payment availability may differ by location. Providing suitable and localized payment options can help users complete transactions more efficiently and support the company's financial efficiency.

[bookmark: _Toc232765053]5.2.3  	Improving Payment Ease and Convenience
Although perceived ease and convenience was not the strongest predictor, it remains an important part of digital payment integration. Earthlike Ltd. should continue improving the payment process by reducing unnecessary steps and making the payment journey simple for users. The payment process should be designed in a way that users can move from service selection to payment confirmation without confusion.
The company should also focus on user interface improvements, such as clear payment instructions, visible action buttons, simple language, quick loading, automatic status updates, and accessible receipts. These improvements can reduce user mistakes and make the payment experience smoother. A convenient payment flow can also reduce the need for customer support intervention.
Before implementing major payment design changes, Earthlike Ltd. may conduct small user testing sessions or pilot testing with selected users. This can help the company identify confusing steps, unclear wording, or technical barriers before full release. Continuous improvement of payment convenience can support better customer experience and financial performance.
[bookmark: _Toc232765054]5.2.4  	Strengthening Security Communication and Trust
Although perceived security and trust did not show a statistically significant direct effect in the regression model, it remains a necessary foundation for digital payment usage. Earthlike Ltd. should continue maintaining secure payment systems and should also communicate security measures clearly to users. Users should understand that their payment information and transaction records are protected.
The company can strengthen trust by providing clear payment confirmation, transaction history, refund or failure handling information, and customer support contact options. When users experience payment failure or delay, fast and transparent support can protect user trust. Trust may not always appear as the strongest direct predictor in regression, but it is essential for long-term user retention and repeated digital payment usage.
Earthlike Ltd. should also avoid overcomplicating the security message. Users need simple and practical assurance, such as payment confirmation, official receipts, secure gateway indicators, and clear support channels. A secure and trustworthy payment environment can support continued use of the company's mobile applications.

[bookmark: _Toc232765055]5.2.5  	Suggestions for Future Research
Future researchers are encouraged to examine digital payment integration in a wider business context by including more mobile application companies, payment service providers, or users from different industries. This would help compare whether the same factors influence financial efficiency in other organizations and sectors. Future studies may also use a larger sample size to improve generalizability.
In addition, future research may apply a mixed-method approach by combining quantitative survey data with qualitative interviews. Interviews could provide deeper explanations of why users prefer certain payment methods, why fee transparency matters, and how payment problems affect user satisfaction. Future researchers may also study mediating variables such as customer satisfaction, user trust, perceived usefulness, and payment intention.
Longitudinal research may also be useful because payment behaviour and digital payment adoption can change over time. A study conducted over several months or before and after payment system improvements could provide stronger evidence about how digital payment integration affects financial efficiency in practice.
[bookmark: _Toc232765056]5.3  	Recommendations
Based on the statistical results and findings of this study, the following recommendations are proposed to improve digital payment integration and financial efficiency at Earthlike Ltd. These recommendations are directed toward management, product and development teams, and customer support and finance operations.

[bookmark: _Toc232765057]5.3.1  	Recommendations for Earthlike Ltd. Management
Management of Earthlike Ltd. is recommended to prioritize digital payment integration as a strategic business function rather than only a technical feature. Since the study shows that digital payment integration has a strong effect on financial efficiency, management should allocate sufficient attention, resources, and monitoring to payment-related improvements.
The first priority should be improving fee transparency across all Earthlike mobile applications that support digital payment. Management should require all product teams to clearly display subscription prices, service fees, and final payment amounts before users confirm payment. Clear fee policies should also be prepared so that customer support and finance teams can respond consistently to user inquiries.
The second priority should be expanding and maintaining suitable payment options. Management should review which payment methods are most used by the target users and ensure that the most important channels remain available and stable. Partnership with reliable payment providers may help Earthlike Ltd. improve payment success rates and reduce transaction-related problems.

[bookmark: _Toc232765058]5.3.2  	Recommendations for Product and Development Teams
The product and development teams are recommended to improve the payment flow inside Earthlike mobile applications. Payment screens should be simple, clear, and easy to follow. Important information such as payment method, price, fees, confirmation status, and receipt should be displayed in a user-friendly manner.
The development team should also monitor payment system performance regularly. Important indicators may include payment failure rate, payment completion time, user drop-off during payment, and payment-related error messages. Monitoring these indicators can help the team identify technical problems early and improve the payment system continuously.
The product team should also collect user feedback after payment completion or payment failure. Feedback can help identify whether users are confused by fees, unable to find suitable payment options, or facing technical difficulties. These insights should be used to improve the app payment experience and reduce friction.

[bookmark: _Toc232765059]5.3.3  	Recommendations for Customer Support and Finance Operations
Customer support and finance operations should work closely with the product team to reduce payment-related problems. Since unclear fees and limited payment options can increase support workload, support teams should prepare clear guidelines for common payment questions. Users should receive accurate and consistent answers about payment charges, failed transactions, refunds, and confirmation delays.
Finance operations should also support better payment record accuracy. Digital payment records should be properly matched with user accounts, subscription status, receipts, and payment confirmations. Accurate payment records can reduce manual checking and improve financial efficiency.
Customer support should also record repeated payment issues and report them to management and product teams. If many users report the same payment problem, the issue should be treated as a system improvement opportunity rather than only a support case. This process can help Earthlike Ltd. reduce repeated errors and improve both user experience and internal efficiency.

[bookmark: _Toc232765060]5.4  	Conclusion
This study examined the effect of digital payment integration on financial efficiency towards Earthlike Ltd. in Myanmar. The study focused on four dimensions of digital payment integration: perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency. Financial efficiency was used as the dependent variable. The study collected survey data from 150 Myanmar national users of Earthlike Ltd. mobile applications and analyzed the data using descriptive statistics, reliability analysis, correlation analysis, and multiple regression analysis.
The findings show that respondents generally perceived digital payment integration positively. The mean values of all four independent variables and the dependent variable were above the moderate agreement level. The reliability results also confirmed that all constructs were internally consistent and suitable for analysis. The correlation analysis showed that all four digital payment integration factors were positively and significantly related to financial efficiency.
The multiple regression analysis showed that digital payment integration strongly explains financial efficiency. The model had an R Square value of 0.916, indicating that the four independent variables explained 91.6% of the variation in financial efficiency. Among the independent variables, fee transparency and payment options and availability were found to have statistically significant positive effects on financial efficiency. Perceived ease and convenience had a positive but weaker effect, while perceived security and trust was positive but not statistically significant in the regression model.
Based on these findings, it can be concluded that digital payment integration has a significant effect on financial efficiency at Earthlike Ltd. However, the effect is not equal across all dimensions. Fee transparency and payment options and availability are the most important factors in improving financial efficiency. Therefore, Earthlike Ltd. should prioritize clear fee communication, stable payment availability, and suitable payment choices while continuing to improve payment convenience and security communication.
In conclusion, this study highlights the importance of digital payment integration for mobile application-based businesses in Myanmar. Better payment integration can improve user experience, increase successful transactions, reduce payment-related support issues, and support faster and more accurate revenue collection. The findings provide practical insights for Earthlike Ltd. and contribute to academic understanding of digital payment integration and financial efficiency in Myanmar's digital mobile application industry.

[bookmark: _Toc232765061]5.5 	 Limitations and Needs for Further Study
Despite the useful findings of this study, several limitations should be acknowledged. Firstly, this study focused only on Earthlike Ltd. and its mobile application users. Therefore, the findings may not be fully generalizable to other companies, other industries, or other countries. The payment behaviour of Earthlike Ltd. users may differ from users of other digital platforms.
Secondly, the study relied mainly on self-reported questionnaire data. Respondents may have answered based on their personal perceptions, memory, or experience. As a result, the findings reflect user-perceived digital payment integration and financial efficiency rather than fully objective operational performance. Although survey data are suitable for this study, future research may combine survey responses with detailed company payment records for stronger analysis.
Thirdly, the study used a cross-sectional research design, meaning that data were collected at one point in time. This limits the ability to prove long-term causal relationships between digital payment integration and financial efficiency. Users' payment behaviour may change over time as payment methods, app features, and market conditions change.
Fourthly, the regression results showed very strong relationships among the variables. While this supports the importance of digital payment integration, it may also indicate that some variables are closely connected with each other. Future studies may examine these relationships more deeply by using additional statistical methods or by testing mediating and moderating variables.
Future researchers should consider expanding the sample size and including users from different mobile application companies or industries. Further studies may also compare Myanmar users with users from other countries to understand whether payment integration factors differ by market. A mixed-method approach using interviews or focus group discussions could provide deeper insights into user concerns about payment methods, fees, security, and payment failures.
In addition, future research may study the long-term effect of payment integration improvements by comparing data before and after new payment features are introduced. This would help determine whether improvements in fee transparency, payment options, convenience, and trust lead to measurable improvements in payment success, revenue collection, and operational efficiency over time. Addressing these limitations in future research will strengthen academic understanding and provide more practical guidance for technology-based companies seeking to improve financial efficiency through digital payment integration.
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Dear Sir/Madam,
I would like to introduce myself. I am Mr. Aye Chan Kyaw, a student of the Bachelor of Business Administration program at Swiss School of Business Research. I am conducting this research as part of the requirements for the completion of the Bachelor of Business Administration degree. My approved thesis title is “The Effect of Digital Payment Integration on Financial Efficiency Towards Earthlike Ltd. in Myanmar.”
The purpose of this questionnaire is to collect respondents’ opinions and experiences regarding digital payment integration in Earthlike Ltd.’s mobile applications. This study aims to examine how digital payment integration factors, such as perceived ease and convenience, perceived security and trust, payment options and availability, and fee transparency, affect the financial efficiency of Earthlike Ltd. The information collected from this survey will be used only for academic research purposes.
There are three parts to the questionnaire. Part I includes the demographic profile and application usage information of respondents. Part II includes questions related to digital payment integration factors. Part III includes questions related to financial efficiency. All responses will be treated as confidential, and no personal information will be disclosed in the thesis. The results will be analysed in aggregate form only.
I would like to kindly request you to answer the questions honestly and without bias. Your response will be very helpful for the successful completion of my BBA thesis. I deeply appreciate your valuable time, support, and kind cooperation.
Yours faithfully,


Aye Chan Kyaw
Email: eric@aerialmyanmar.com
Phone/Viber: +95 9 5009946

Section A: Screening Questions
Please answer the appropriate one for all the questions by ticking (✓) in the boxes in the provided space.
1.  Are you a Myanmar national? 
  	 ☐ Yes
  	 ☐ No
2.  Have you used any Earthlike Ltd. mobile application that supports digital payment? 
	☐ Yes
	☐ No
3.  Have you made at least one digital payment or attempted a payment in any Earthlike app within the last 6 months? 
	☐ Yes
	☐ No
Section B: Demographic and Usage Information
Please answer the appropriate one for all the questions by ticking (✓) in the boxes in the provided space. 
(c) Gender
☐ Male
☐ Female
(d) Age group 
☐ Under 20
☐ 21–25
☐ 26–30
☐ 31–35
☐ 36 and above
(e) Highest education level
☐ High school
☐ Diploma
☐ Bachelor’s degree
☐ Master’s degree
☐ Other
(f) Occupation
☐ Student
☐ Employee
☐ Business owner / Self-employed
☐ Freelancer
☐ Other
(g) Current country of residence 
☐ Myanmar
☐ Thailand
☐ Singapore
☐ Malaysia
☐ Other
(h) Which Earthlike mobile application have you used for digital payment? 
☐ Binfo Calorie Tracker
☐ PWAL - Realestate Marketplace
☐ Broski - Car Buy/Sell Marketplace
(i) How often do you use the app?
☐ Daily
☐ Weekly
☐ Monthly
☐ Rarely
(j) Which digital payment methods have you used in the app?
☐ Apple in-app purchase
☐ KBZ Pay
☐ Aya Pay
☐ UAB pay
☐ Visa/Master/UnionPay/JCB Cards
(k) Have you ever completed a paid subscription or purchase through the app?
☐ Yes
☐ No
Section C: Main Questionnaire Items
Please choose your opinion on each of the following questions by using the Five Likert scales.
Please tick (✓) the answer for each of the following questions. (1 = Strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree).
	No.
	Perceived Ease and Convenience
	1
	2
	3
	4
	5

	1
	 It is easy to find the payment function in the app.
	
	
	
	
	

	2
	The steps required to complete payment are simple and understandable.
	
	
	
	
	

	3
	The app allows payment to be completed quickly.
	
	
	
	
	

	4
	The payment instructions and confirmation messages are clear.
	
	
	
	
	

	5
	Overall, the app provides a convenient payment experience.
	
	
	
	
	



	No.
	Perceived Security and Trust
	1
	2
	3
	4
	5

	1
	Payment information is secure when using the app.
	
	
	
	
	

	2
	The app to process my payment accurately.
	
	
	
	
	

	3
	The app gives users confidence when making digital payment transactions.
	
	
	
	
	

	4
	The app protects users’ personal and financial information.
	
	
	
	
	

	5
	The payment system in the app appears reliable and trustworthy.
	
	
	
	
	



	No.
	Payment Options and Availability
	1
	2
	3
	4
	5

	1

	The app offers payment methods that are suitable for users’ needs.
	
	
	
	
	

	2
	The app provides users’ preferred payment methods.
	
	
	
	
	

	3
	The payment function is generally available whenever needed.
	
	
	
	
	

	4
	Payments in the app usually work without technical problems.
	
	
	
	
	

	5
	The app provides sufficient payment choices for users.
	
	
	
	
	



	No.
	Cost / Fee Transparency
	1
	2
	3
	4
	5

	1
	The app clearly shows the total amount to be paid before payment is confirmed
	
	
	
	
	

	2
	Any payment-related charges or fees are clearly explained.
	
	
	
	
	

	3
	It is easy to understand whether extra charges apply.
	
	
	
	
	

	4
	The pricing and payment information in the app are transparent.
	
	
	
	
	

	5
	The payment-related charges in the app seem fair.
	
	
	
	
	



	No.
	Perceived Financial Efficiency
	1
	2
	3
	4
	5

	1
	Digital payment integration helps reduce payment processing time in the app.
	
	
	
	
	

	2
	Digital payment integration increases the success rate of payment transactions.
	
	
	
	
	

	3
	Digital payment integration reduces payment-related errors and failed transactions.
	
	
	
	
	

	4
	Digital payment integration allows users to complete paid purchases or subscriptions during off-hours and non-business days.
	
	
	
	
	

	5
	Overall, digital payment integration improves the financial efficiency of the app’s payment process.
	
	
	
	
	



First, questionnaires were collected from correspondents by Google’s form.
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Reliability Statistics
	
	Cronbach's Alpha
	N of items

	Perceived Ease & Convenience
	.933
	5



	
	Cronbach's Alpha
	N of items

	Perceived Security & Trust
	.936
	5



	
	Cronbach's Alpha
	N of items

	Payment Options & Availability
	.925
	5



	
	Cronbach's Alpha
	N of items

	Fee Transparency
	.918
	5



	
	Cronbach's Alpha
	N of items

	Financial Efficiency
	.928
	5



Regression Analysis Result for the Effects of Digital Payment Integration on Financial Efficiency
	Model Summaryᵇ

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	R Square Change
	F Change
	df1
	df2
	Sig. F Change

	1
	.957ᵃ
	.916
	.914
	.32953
	.916
	389.906
	4
	143
	.000

	a. Predictors: (Constant), AVGPEC, AVGPST, AVGPOA, AVGFeeT

	b. Dependent Variable: AVGFinancialE



	ANOVAᵃ

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	169.362
	4
	42.341
	389.906
	.000ᵇ

	Residual
	15.529
	143
	.109
	
	

	Total
	184.891
	147
	
	
	

	a. Dependent Variable: AVGFinancialE

	b. Predictors: (Constant), AVGPEC, AVGPST, AVGPOA, AVGFeeT



	Coefficientsᵃ

	Model
	Unstandardized Coefficients
B
	Std. Error
	Standardized Coefficients
Beta
	t
	Sig.

	(Constant)
	-.092
	.104
	
	-.889
	.375

	AVGPEC
	.111
	.060
	.113
	1.836
	.068

	AVGPST
	.098
	.071
	.102
	1.370
	.173

	AVGPOA
	.373
	.073
	.365
	5.089
	.000

	AVGFeeT
	.439
	.074
	.415
	5.955
	.000

	a. Dependent Variable: AVGFinancial



	Correlations

	
	
	AVGFinancialE
	AVGPEC
	AVGPST
	AVGPOA
	AVGFeeT

	AVGFinancialE
	Pearson
Correlation
	1
	.853**
	.892**
	.934**
	.936**

	
	Sig. (2-tailed)
	
	.000
	.000
	.000
	.000

	
	N
	148
	148
	148
	148
	148

	AVGPEC
	Pearson
Correlation
	.853**
	1
	.917**
	.832**
	.829**

	
	Sig. (2-tailed)
	.000
	
	.000
	.000
	.000

	
	N
	148
	150
	150
	150
	150

	AVGPST
	Pearson
Correlation
	.892**
	.917**
	1
	.885**
	.878**

	
	Sig. (2-tailed)
	.000
	.000
	
	.000
	.000

	
	N
	148
	150
	150
	150
	150

	AVGPOA
	Pearson
Correlation
	.934**
	.832**
	.885**
	1
	.930**

	
	Sig. (2-tailed)
	.000
	.000
	.000
	
	.000

	
	N
	148
	150
	150
	150
	150

	AVGFeeT
	Pearson
Correlation
	.936**
	.829**
	.878**
	.930**
	1

	
	Sig. (2-tailed)
	.000
	.000
	.000
	.000
	

	
	N
	148
	150
	150
	150
	150

	**. Correlation is significant at the 0.01 level (2-tailed).
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